Ideally you want everyone in your business, everything your business does,

everything you stand for, to provide an enjoyable, pleasant and easy experience for
your customer.

Why is this important?

Everybody is busy, and the increased pressure that new technology brings means
everything is expected more quickly and instantly. If something doesn’t hit
between the eyes within the first few seconds of coming into contact, many just do
not want to make the effort to try harder to understand, appreciate and use.
Instant, positive communication is vital in any industry.

The easier it is to do business with you, the more business you are likely to do. The
more difficult, the more business you risk losing. So, how easy and how much fun is
it to do business with you?

Your challenge

Your challenge will be to keep a perspective on your business which enables you to
keep seeing it through your customers’ eyes. It is easy to get so wrapped up in the
detail of the day-to-day running of your business that taking a step back becomes
difficult. You need to keep on asking the question ‘How can we make it even easier
for people to buy from us?’

How to make it easy to buy

B Make sure that it is obvious what you are selling — you know, but do your
customers?

B  Ensure that those selling your products or services know and can communicate
the value of your products and services.

B Use customer-friendly language — watch jargon and too much detail.
B Avoid giving your customers too much choice, it can be overwhelming.

B Have clear signage inside and outside of your business.
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THE SIMPLE THINGS THAT MAKE A BIG DIFFERENCE

®  Keep paperwork to the minimum.
B Shorten the steps in your sales process.
B Design a website that is easy to navigate.

B Make sure there is always easy access to all the information needed to make
purchasing decisions.

B Ensure that all your promotional materials have full and obvious contact details.

B If you send prospective customers location maps make sure that they are easy to
read and follow.

B Keep your customers informed simply and clearly.

IS IT EASY TO BUY FROM YOU? — SPECIAL RESPONSE CHECKLIST

p How easy is it for your target market to find out about what you do?

P Your business name — is it memorable; is it easy for potential customersto make a
clear association with the services you offer?

p How easy is it for people to find out where you are?

P If you have awebsite, how appealing isit?

p How easy is it for people to get the information they need and make contact with
you?

P Isthere any customer education necessary with buying and using your products? If
so how easy is it tounderstand?

p What about the structure of your client meetings and appointments — is it easy for
people to see clearly how they could benefit from a relationship with you?

p What about your business proposals? What do they look like — are they appealing?
Is it easy for a customer to assimilate the information?

p What about your email or website address. Is it easily memorable?

How to use this information

Go through every single business communication and buying process that you have
set up for your customers. Check them out from the position of actually being a
customer. Note your complete experience from start to finish. Learn from it and
make any changes you need to make their buying experience easier.

( Think make it easy to buy and increase sales )
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